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MISSION STATEMENT
Duquesne University of the Holy Spirit is a
Catholic University, founded by members
of the Congregation of the Holy Spirit, the
Spiritans, and sustained through a partner-
ship of laity and religious. Duquesne 
serves God by serving students—through
commitment to excellence in liberal and
professional education, through profound
concern for moral and spiritual values,
through the maintenance of an ecumenical
atmosphere open to diversity, and through
service to the Church, the community, the
nation and the world.
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MESSAGE FROM THE PRESIDENT

Duquesne University was founded in 1878
by the Congregation of the Holy Spirit to
educate the children of immigrants who
populated the city. Through a steadfast
commitment to education, service and
social responsibility, Duquesne became a
catalyst for growth of a new workforce—
educated in mind, heart and spirit—that
helped to change the face of Pittsburgh. 

For the past 130 years, Duquesne
University has continued this dedication to

the growth and vitality of our campus, our community and the region at
large. We are an institution of teachers and learners, researchers and
advisors, builders and transformers—committed to strengthening our
region as well as our University. 

This awareness that our destiny is intrinsically connected with that of our
neighbors leads us to embrace opportunities for economic development
as well as academic progress. We continue to change Pittsburgh for the
better through our energetic students, employees and alumni, our 
innovative research initiatives, and our dynamic partnerships with 
local educational, business and technology enterprises. And we have
dramatically improved our neighborhood and beautified one of the 
most important thoroughfares in the city with our new face on Forbes.

In this report, we highlight examples of the economic impact Duquesne
provides to the region—more than $411 million in fiscal year 2007.
These resources enable Duquesne to invigorate our neighborhood,
enliven our community and strengthen our economy. For this reason, it
gives me great pleasure to share with you this Economic Impact Report
of Duquesne University.   
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Charles J. Dougherty, Ph.D.
President



STRENGTH
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FINANCIAL

Duquesne University continues to strengthen our region as a key partner in economic growth.
In fiscal year 2007, Duquesne boosted the regional economy with a

total financial impact of more than $411 million.



In fiscal year 2007, Duquesne University:
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Employed nearly 3,000 people in professional,
technical and clerical fields, becoming the 36th
largest employer of western Pennsylvania. 

Increased its total payroll to $135 million, 
bringing its employees’ total direct and indirect
financial impact to our region to $150 million.

Purchased $95 million in goods and services from
local suppliers and vendors.

Invested over $29 million in new construction and
capital improvement projects which supported 366
construction jobs in downtown Pittsburgh. 

Attracted thousands of visitors to campus whose
spending in the region is estimated to be over
$5 million.

Coordinated hundreds of volunteer efforts with an
estimated dollar value of nearly $4 million. 

Enrolled almost 10,200 students whose total
direct and indirect financial impact in the area is
estimated to be $117 million.

Provided comprehensive management and techni-
cal assistance to 875 small businesses in the area,
totaling approximately 14,000 consulting hours,
securing almost $9 million in financing, and
assisted in the creation of 70 new businesses.

Attracted nearly $11 million in research funds.



ÒHigher levels of education 

correspond to lower unemploy-

ment and poverty rates. So, in

addition to contributing more 

to tax revenues than others do,

adults with higher levels of 

education are less likely to

depend on social safety-net 

programs, generating decreased

demand on public budgets. Ó

Ñ Education Pays
College Board 2007 Report
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� Employees
� Goods/Services
� Students
� Duquesne University Small 

Business Development Center   

— $ 8,586,828 
— $ 3,172,260 

— $ 73,273,034 

— $ 76,026,131 

— $ 3,768,246 

— $ 93,474,459 

TOTAL DIRECT IMPACT: 
$ 258,300,958

— $ 2,030,246
— $ 43,963,820

— $ 45,615,679

— $ 5,495,570

— $ 56,084,675

TOTAL INDIRECT IMPACT:
$ 153,189,991 — $ 14,082,398 

— $ 5,202,506 

— $ 117,236,854 

— $ 121,641,810 

— $ 3,768,246 

— $ 149,559,135

TOTAL FINANCIAL IMPACT: 
$ 411,490,949

Notes:

(1) Employees’ direct financial impact assumes total employee compensation
less federal & state tax withholdings, pension payments, and tuition 
remission benefits.

(2) Goods and Services includes total operating expenses (excluding employee
compensation) plus purchases of PPE less depreciation, less property 
acquisition costs. Direct financial impact assumes 80% of University
expenses directly impact Western Pennsylvania.

(3) For every dollar spent in the local economy directly it is estimated that 60
cents in spending was generated indirectly.
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Fiscal Year 2007 
Economic Impact Analysis

� Duquesne University
Volunteers

� Visitors

(4) The consulting provided to local businesses by SBDC
assisted in the financing of approx. $8 million in fiscal
year 2006-07

(5) It is estimated that DU Volunteers provided 200,759
service hours in AY’07. Assumes $18.77 per hour direct
financial benefit to community; per volunteer hour,
established by INDEPENDENT SECTOR.



In fiscal year 2007,
Duquesne University
attracted nearly $11 million
in research funds. 

RESEARCH
ACTIVE

Duquesne University Grant Funds Secured by Source and Fiscal Year

Source FY 2003 FY 2004 FY 2005 FY 2006 FY 2007

Federal &
State $ 5,824,537 $ 7,122,047 $ 5,490,690 $ 5,935,484 $ 6,706,853 

Corporate &
Foundation $ 3,323,248 $ 3,617,942 $ 3,556,524 $ 4,641,648 $ 4,215,837 

TOTAL $ 9,147,785 $ 10,739,989 $ 9,047,214 $10,577,132 $10,922,690 
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Duquesne University is conducting exciting
research in a wide range of fields. While
advancements can be years in the making,
our research studies are making significant
progress in developing solutions for some of
society’s most persistent and devastating 
problems—global health care, medicine and
crucial environmental issues. Faculty scholars
are also undertaking projects that could
change how society approaches education,
literature and law enforcement.  

ÒResearch is a universityÕs 

contribution to society that goes

beyond education. It gives us a

level of expertise to share with

the community and raises

Duquesne to a higher level.Ó

— Alan Seadler, Associate
Academic Vice President for
Research, Duquesne University



Duquesne University’s research not
only addresses societal needs and
fosters scientific innovation, it also
holds economic potential. 
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Many of Duquesne’s research efforts could translate ideas 
into economic activity. Currently, these studies encompass 
the areas of cancer research, neurological disorders and drug
addictions, gene therapy, environmental health hazards, 
vaccines production and drug manufacturing.



Duquesne University currently holds over 60 patents,
ten of which were secured in fiscal year 2007. 
The recent patents resulted from invention disclosures 
covering a variety of research areas, such as cancer
treatment, bone reconstruction and vaccine production.
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PEOPLE
ENERGETIC

ÒHigher levels of education

are correlated with higher

levels of civic participation,

including volunteer work,

voting, and blood donation,

as well as with greater levels

of openness to the 

opinion of others.Ó

— Education Pays
College Board 
2007 Report
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Students
Duquesne University attracts students from the entire country and from
over 80 foreign nations, with the great majority of our students being
from Pennsylvania. 

In the fall of 2006, Duquesne enrolled 10,184 students: 5,751 
undergraduates; 3,780 graduates and 653 law students. For the same
period, more than $46 million of University-based aid was awarded,
making a high-quality education more affordable to students of diverse 
socio-economic backgrounds.

Employees
In the 2007 fiscal year, Duquesne
University employed nearly 3,000
people whose direct and indirect
financial impact on our region
was estimated at $150 million.
Duquesne employees are active
ambassadors of the University’s
mission who enthusiastically 
and consistently embrace 
opportunities to impact our
region. In the 2007 fiscal year,
Duquesne’s employees con-
tributed over $100,000 to the
United Way of Allegheny County. 

Alumni
Nearly 50 percent of Duquesne
University’s alumni live and work
in the western Pennsylvania
region. Duquesne graduates are
leaders in their communities,
who impact society not only with
their expertise and education, but
also with high ethical standards
and concern for human dignity. 

(a) expenditures include housing, travel, books and a personal allowance.
(b) expenditures include travel, books and a personal allowance.

Expenditures per student Total Financial Impact

Commuters(a) $10,046 $ 67,599,534

Residents(b) $ 1,750 $ 5,673,500

Total $ 7,349 $ 73,273,034

Duquesne University’s students impact on the local economy
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*Value based on the 2006 estimated dollar value of $18.77 per volunteer hour, established by
INDEPENDENT SECTOR, a non-partisan coalition of nonprofits, foundation and corporations
dedicated to strengthening not-for-profit initiatives, philanthropy and citizen action.
**payroll deductions from July 1, 2006-Dec. 31, 2007

DUV Annual Report 2006 – 07 Volunteers
Duquesne University Volunteers (DUV) is the umbrella organization
that coordinates thousands of students, faculty and staff members who
live out the University’s proud commitment to service, philanthropy,
civic engagement and social justice.  DUV accomplishes these goals
by developing valuable volunteer opportunities for individuals and
campus organizations with a diverse network of community partners.

The following figures reflect the volunteer activities of students,
faculty, staff, family and friends who have registered with the DUV 
Program during the 2006-07 year.

Estimated Dollar Value
of Hours $3,768,246.40*

Number of volunteers 7,270 Students
568 Faculty, staff, family members 

and friends
7,838 Total

Number of Estimated Hours  200,759
of Volunteers Service

Community Partnerships 942 Community partners
77 University-affiliated groups

1019 Total 

United Way Contributions $ 109,297** 

Philanthropy & Fundraising $ 72,312 Student organization fundraisers

Donated Items: Food, clothing, toys, educational supplies,
sports equipment, books, trick or treat bags,
baby supplies, cell phones, cards, hygiene 
and toiletry items, birthday cakes, gift cards,
flowers, among other items.

Please refer to Duquesne University’s Community Impact Report for
detailed information on the University’s outreach and advocacy efforts.
www.newsroom.duq.edu/reports.html
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Service-Learning
Service-learning is a methodology that combines academic instruction,
meaningful service and critical reflective thinking to enhance student
learning and social responsibility.

It differs from volunteerism, internships and other forms of community
outreach through the use of ongoing, structured reflection, and an
emphasis on sustained, reciprocal partnerships between Duquesne 
faculty, students and community agencies. Service activities meet 
community-identified needs and are clearly linked to learning objectives.

In fiscal year 2007, more than 750 students were
engaged in service-learning partnerships with
community agencies. The students provided an
estimated 8,400 service-learning hours valued at
more than $150,000.*

Beginning in fall 2007, a service-learning
requirement was added to the University’s
enhanced core curriculum to ensure that 
these transformative learning experiences 
will become part of a Duquesne education 
for all undergraduate students.

*Value based on the 2006 estimated dollar value of
$18.77 per volunteer hour, established by INDEPENDENT
SECTOR, a non-partisan coalition of nonprofits, foundation
and corporations dedicated to strengthening not-for-profit
initiatives, philanthropy and citizen action.



PRESENCE
DYNAMIC
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ÒI believe the PCKIZ will

serve as a catalyst to 

promote business 

growth and economic 

development in ways that

will positively impact the

neighborhood, city 

and region.Ó

Ñ Evan Frazier, President,
Hill House Economic
Development
Corporation



Pittsburgh Central Keystone
Innovation Zone (PCKIZ)
With the goal to revitalize our neighborhood and bolster its economy,
Duquesne University and the Hill House Economic Development
Corporation are leading the Pittsburgh Central Keystone Innovation 
Zone (PCKIZ). This consortium, funded by state and private sources, aims
to generate job growth in diverse technology areas such as medical
devices, tissue engineering, drug discovery, pharmaceutics, compliance
engineering, digital media, record management, software, cyber security
and nanotechnology. 

Partnering with other local institutions and universities, the PCKIZ serves
startup entrepreneurs and owners of fledgling businesses by providing tax
incentives and support services. The PCKIZ aims to attract more business
to the area, stimulating the economy and providing opportunities for
young, talented professionals to stay in the region.

The geographic area covered by the PCKIZ spans PittsburghÕs North Side,
Downtown and South Side, including Uptown and the Hill District. 

With efforts such as the PCKIZ, Duquesne University seeks to bridge the
intellectual expertise and resources of the University with the needs of 
the community.

Through tax incentives and support services,
the PCKIZ will serve entrepreneurs of 
startup technology businesses.

15DUQUESNEUNIVERSITY |  2006 Ð 2007 ECONOMIC IMPACT REPORT

William O. Generett, Jr., Executive Director,
Pittsburgh Central Keystone Innovation Zone.
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Duquesne University’s newest 
campus facility, the Power Center,
transformed a blighted area, 
dramatically improving the appear-
ance and vitality of the Forbes
Avenue corridor.  The seven-level,
130,000-square foot building is
named after Duquesne’s first presi-
dent, Spiritan Father William Patrick
Power. The Power Center is the first

stage of a mixed-use development,
which will serve both the campus
community and the Uptown neigh-
borhood. The mixed-use nature of 
the expansion—commercial and 
educational—will substantially
increase Duquesne University’s 
economic impact on the region. 

The Power Center
The Power Center was built according to 
sustainable principles, and is currently being
assessed to achieve the Leadership in Energy
and Environmental Design (LEED) silver 
certification of the green building rating 
system. The LEED green building rating 
system evaluates such elements as a 
building’s energy efficiency, the amount of 
recycled content in construction materials,
the amount of landfill waste generated during

construction, impact of the building on the
surrounding community, indoor air quality,
and impact of its finishes and furnishings. 

The Sklar Skywalk connects the Power 
Center to Duquesne and is believed to 
be the highest pedestrian bridge in the city.
The skywalk pays homage to the history of
Duquesne and the City of Pittsburgh with its
contemporary arch frame design using steel,
aluminum and glass.
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Environmental Stewardship Duquesne University’s mission
encompasses a profound interest for
world concerns. One of the ways the
University demonstrates attentive-
ness to global affairs is through a
responsible stewardship of natural
resources. Duquesne’s efforts to
improve the environmental quality
of its operations began decades ago,
and the University’s leadership is
committed to the continual imple-
mentation of sustainable principles
in the campus’ daily operations. 

For the past decade, Duquesne
University’s Energy Center, a 
co-generation facility, has enabled the
University to create nearly all of its
own electrical power from clean-
burning natural gas, as well as to 
capture and use the heat produced in
this process to warm and cool the
campus. The University also purchases
wind power, a renewable source of
energy that reduces toxic emissions. 

Among many environmentally pur-
posed efforts, the University has
reduced its water consumption,
increased the use of environmentally
friendly cleaning chemicals, improved
recycling methods and implemented
organic recycling on campus.

DUQUESNE UNIVERSITY |  2006 – 2007 ECONOMIC IMPACT REPORT



www.duq.edu


